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Using secondary data and content analysis, this study looks 
at the direct and mediated effect of country characteristics 
and public relations on Americans’ opinions toward foreign 
countries. The results indicate that a country’s economic 
ties with the US measured by trade volume, its cultural and 
political similarity to the US in terms of religion, language 
and political freedom, as well as its public relations effort 
(the number of PR-related contracts) are significant factors 
that influence the coverage valence of the country in the 
US media.

More importantly, a country’s cultural and political similarity 
and the US media’s coverage valence of the country are 
significant in predicting Americans’ favorable opinions 
toward the country. There is no direct effect of public 
relations on public opinion; the impact of other countries’ 
public relations efforts on Americans’ opinion has to go 
through mass media to take effect.


