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Much has been said lately about the rise of the age of 
participation and the emergence of a popular remix culture. 
Although the practices of collaborative production and 
adaptation, as well as attempts at engaging the audience in 
the creative process are certainly not new, never before have 
we witnessed so many people producing and sharing so much 
digital content. This has been made possible by a combination 
of technological and legal innovation, and has been inspired to 
a large extent by the success of open source software (OSS). 
Similarly to OSS, licensing is a key issue for the growth and 
sustainability of open-sourced media. Creative Commons (CC) 
licensing is to new media what GPL has been to software.

I will report on the methods we have employed to quantify the global spread of CC licenses and will discuss the patterns 
of licensing that we have observed thus far. Among other things, I will show how authors attempt to balance creative and 
commercial considerations, and that authors of visual content tend to be more protective of their work compared to musi-
cians. Also, there appear to be significant cross-cultural, cross-country and inter-community differences in the attitudes of 
authors with respect to intellectual property. Balancing authors’ rights and short-sighted utilitarianism against the long-term 
benefits of open sharing and superdistribution is a tough problem and it appears that there are many different solutions to 
it. I will also discuss how social enforcement may be a better alternative to technical protection measures (DRM), and how 
user communities can foster trust through reciprocity. I will close with some early findings on the impact of creative reuse 
on the output of a community and the potential it has for complementing interpersonal communication, fostering cross-
cultural understanding, and improving media literacy.
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